LEVELS OF PRODUCT/SERVICE DIFFERENTIATION
The following types of product/service differentiation are arranged in descending order, according to the degree of distinction and attractiveness, or difficulty of displacement, they create for the offerings of a company in the marketplace. The levels are cumulative, as the higher levels include the characteristics of the levels below them.
If these distinctions are being used as a survey, circle the number of the level that best represents the level of product/service offerings of the organization you are assessing.

7.
Regenerative Whole Product Systems -- We deliver whole product systems that also advance positive value and harmony for social, physical, and planetary, as well as economic systems, fostering regenerative practices.

and

6.
Whole Product Systems -- We deliver whole product systems that integrate meaningful elements into integral offerings that make loyalty effortless and compelling, and thereby command the market.

and
5.
Innovation -- We deliver at the cusp of evolutionary trends for our industry and related industries.

and
4.
Full Spectrum Offerings with Lengthening Life Cycles -- We deliver a full spectrum of offerings covering customer performance requirements, and can sustain offering performance superiority through increasingly long offering life cycles. 


and

3.
Superiority as Judged by Experts -- We deliver what discriminating expert judgment says is inherently superior and superior in value.

and
2.
Continuously Improving Customer Performance -- We have great flexibility in our ways of working, so we deliver and evolve what we deliver such that we are continuously improving our customers’ value-adding processes.

and

1.
Perfect Quality and Quantity -- We deliver exactly what we promise: perfect quality and quantity in our offerings.
